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INVESTMENT PLAN AND REVENUE AND EXPENDITURE BUDGET 2025 
 

No. Description 

The amount 
(RON) 

 
1 Intermediation segment revenues 14,500,000 
 
1.1 Revenue intermediation commissions 7,200,000 

1.2 Corporate income 3,816,630 

1.3 Other intermediation segment revenue 3,483,370 
 
2. Intermediation segment expenses 6,737,632 

 
 Intermediation segment result 6,737,632 

   

3 Market making segment revenue 9,400,000 
 
3.1 Net earnings from transactions with structured products 3,000,000 

3.2 Revenue market making services provided to issuers 6,400,000 
 
4. Expediture segment market making 2,739,767 

 
 4.1.Result segment market making 2,739,767 

   

5 General operating expenses 5,044,916 

6 Expenses with depreciation 900,000 
 
 Result of the basic activity 8.477,682 

   

7.1 Interest expenses (bond & bank loans) (2.290,000 

7.2 Result account house (marked,dividend,revaluation, reverso) (139,000) 

 

 
Result of investment activity (2.429.994) 

 

Income tax expenses                                           1.047.688                                                                 
Net result 5,000,000 

 
Investment plan 2025 

Category Amount (RON) 

Digital initiatives 500.000 

Central headquarters arrangement 1.500.000 

Other unforeseen investments 200.000 

Total investments with VAT included 2.200.000 

 
 Raducu Marian Petrescu     Monica Ivan 
 President of the Board                                 General Manager 
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